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Loyal Readers
Ocean Navigator’s readers are serious coastal and offshore 
cruisers. This magazine is a valuable resource that provides 
extensive information regarding their interests and needs. 76% 
percent of subscribers have read at least three of the past four 
issues.

Reach
Whether advertising in the magazine and/or e-newsletters 
and the website, Ocean Navigator places your message in 
front of a highly engaged, active boat owner. 37% percent 
of readers indicate they may purchase a new boat in the 
next 24 months.

Serious gear purchases
All boat purchases generate a high volume of associated 
sales of rigging, gear, electronics and accessories. Ocean 
Navigator’s readers own boats that average 42 feet in 
length, and over 84% plan on major system purchases 
over the next 12 months.

43% 
spent >60 
days on a boat 
in the last 12 
months

38%  
own a 
powerboat

75%  
of readers 
own a 
sailboat

6x and 1x (for a 7x frequency discount)



85% took action 
based on articles and 
columns

75% took action 
based on reading 
advertisements

OCEAN NAVIGATOR HAS AN ENGAGED

AUDIENCE

96% believe that 
the magazine provides 
extensive boating/voyaging 
information

76%  own a boat
Boat owners looking to make 
equipment upgrades in the 
next 12 months:
 46%  navigational 

electronics/ 
equipment

 43% safety gear
 39% electrical systems 

96% view Ocean 
Navigator as a credible 
resource

Verified data from our 2022 reader 
survey conducted by Readex Research

Reader Insight’s – 2022 Survey Results

41% of readers 
cruised offshore

69% enjoyed 
coastal cruising over the last 
12 months



Our Readership is Growing

Since Last Year Average Monthly Website 
Views Have Increased Significantly

In the last six months  
readership has exploded. 
Ocean Navigator’s website 
was revamped, which made 
web content more timely and 
accessible. Upgrading the dig-
ital format, as well as direction 
from new management, has 
boosted subscriber numbers.

 27,000* 31,000 36,000**

33% increase

148% increase
    January–July ‘22

*based on 2022 Media Kit
**as of July 2022



@oceannavmag @oceannavigator @OceanNavMag oceannavigatormagazine

Print, Digital and Email Advertising
Reach informed cruisers wherever they are. Ocean Navigator’s audience con-
tinues to grow as more recreational mariners turn to print and digital magazines, 
the website, and email newsletters to advance their cruising and sailing skills. The 
magazine’s curated content helps them stay abreast of the newest technology, 
systems, and gear, while honing their navigational expertise.

Ocean Navigator can help you reach your customers quickly and efficiently. 
Print issues are circulated throughout the U.S. and Canada, which maximizes  
exposure to buyers. The digital editions provide direct links to ads for readers to 
easily take action.

 Email Newsletter and Website Advertising. Ocean Navigator offers digital and 
online products to help your company maximize its exposure.



Editorial Calendar
JANUARY/FEBRUARY 2023 –  
REFRIGERATION: Modern voyaging boats in-
creasingly have all the comforts of home, including 
reliable refrigeration units. This equipment comes 
in a variety of different compressor drive systems. 
We’ll investigate these systems with their pros and 
cons for keeping your voyaging provisions fresh . 
Advertising Deadline: 11/18/2022

MARCH/APRIL 2023 – COMMUNICATIONS: 
With the recent approval of the Starlink satellite 
system for marine use, satellite communications 
will continue to increase its importance as a 
voyager’s communications tool. We’ll also review 
the usefulness of HF SSB and VHF radio aboard a 
voyaging boat. 
Advertising Deadline: 01/20/2023

OCEAN VOYAGER 2023: Ocean Navigator’s 
handbook on passagemaking, Ocean Voyager is 
packed with offshore cruising information. This 
annual issue covers communications, electronics, 
weather, electrical systems, safety, voyaging skills 
and more. 
Advertising Deadline: 02/17/2023

MAY/JUNE 2023 – DIESEL ENGINES: Whether 
it be the main engine in the case of a power voy-
aging vessel, the auxiliary engine on a sailboat or 
the motor that drives a genset, diesel-power is an 
omnipresent technology for voyagers. We’ll check 
out what’s new and also provide readers with solid 
practical information on keeping all their diesel 
engines in top shape.  
Advertising Deadline: 03/17/2023

JULY/AUGUST 2023 – WEATHER: Year in 
and year out, the number one interest for most 
voyagers is weather — getting valuable data and 
applying it to their local situation to take advantage 
of good wind and avoid storms. We’ll look at what 
new options are available in products and services 
for voyagers to handle this all-important task. 
Advertising Deadline: 05/19/2023

SEPTEMBER/OCTOBER 2023 – BATTERIES: 
Capacity, life cycles, maintenance and cost are 
among the top questions most voyagers have 
regarding their battery installations. Designs like 
AGMs keep lead acid chemistry viable even as 
lithium chemistry batteries gain wider acceptance. 
We’ll look at the merits of both of these battery ap-
proaches and help guide voyagers to the solution 
that fits best for their needs. 
Advertising Deadline: 07/21/2023

NOVEMBER/DECEMBER 2023 – SAFETY: 
The electronic-based safety gear sector has been 
growing, and now there are devices and apps that 
handle a wide variety of safety situations offshore. 
But these technological advances haven’t changed 
the basics of safety aboard a voyaging boat, which 
revolve around situational awareness, knowledge, 
training and reliable gear. We’ll examine how 
traditional safety approaches are incorporating 
new technology. 
Advertising Deadline: 09/22/2023

JANUARY/FEBRUARY 2024 –  
VOYAGE PLANNING: A big part of effective 
voyaging is not just putting together a great boat 
with reliable gear but knowing when to go and 
how to gather the info you’ll need to make that de-
cision. We’ll delve into the vital art of planning the 
elements of a voyage, from weather windows to 
provisioning to ensuring you have a good selection 
of tools and spare parts before you depart. 
Advertising Deadline: 11/17/2023

*Advertising deadline dates are subject to change.



Schedule Your 2023 Ad Program

B&W and TWO-COLOR prices upon request.

*7X VALUE PACKAGE
Package includes all 6 regular issues of Ocean Navigator plus Ocean Voyager annual. The 25% premium on Ocean Voyager is waived. Advertisers will 
be billed at a flat rate each issue.

ANNUAL EDITION  
Add 25% to 1x, 4x, 6x frequency rate. For the 7x rate, waive the 25%.

TERMS AND CONDITIONS
• Advertisers and advertising agencies agree to indemnify and protect the publisher from any claims or expenses resulting from the advertiser’s 

unauthorized use of any name, photograph, sketch or words protected by copyright or registered trademark. 
• All copy, text and illustrations are subject to the publisher’s approval before execution of the order. Publisher reserves the right to reject any 

advertising which is in publisher’s opinion unethical, extravagant, challenging, in bad taste, detrimental to public health or interest, or otherwise 
inappropriate or incompatible with the character of the publication, whether or not the same ad has been previously accepted or published.

• Agency discount: 15% commission to accredited advertising agencies. 
• Advertiser and agency assume joint liability for payment of all debt incurred by agency on behalf of an advertiser. Space billed to an agency and 

unpaid 60 days after billing may be billed directly to the advertiser. An order may be canceled by the publisher if advertiser or agent fails to pay 
account when due. The difference between rates billed and rates earned becomes due and payable immediately. The publisher assumes no 
liability for advertisements omitted for any reason.

• Credit terms are net 30 days; 1.5% monthly interest charged on unpaid balance over 30 days. First-time advertisers must either prepay first inser-
tion or submit credit applications. Any account sent to an outside collection or legal agency will be responsible for the fees charged in collecting 
the money owed. 

• Contracts and space reservations may not be canceled after the advertising deadline; full price will be charged for any cancellations after adver-
tising deadline. Cover positions require 60 days written notice of intention to cancel contract. Cancellation of any contract is subject to short-rate 
at the earned frequency rate. Verbal commitments to advertise are binding.

• Maritime Publishing makes no representations or warranties concerning response rates to, or effectiveness of, advertising in its publications, or 
concerning the size, scope or demographic composition of the circulation of its publications. Previously provided circulation data and estimates 
are not a guarantee of, or representation about, future circulation performance.

 1x 4x 6x 7x* 
Full Page  $2,569   $2,415   $2,134 $2,079 
Two-Thirds $2,184 $2,052 $1,814  $1,766
Half Island $2,055  $1,932 $1,707 $1,663
Half Horizontal  $1,925 $1,810 $1,601  $1,557
Third  $1,672  $1,568  $1,387 $1,351
Quarter  $1,287 $1,205  $1,067 $1,040
Sixth  $770 $724 $640 $624
Eighth $644  $604  $534 $520
2 page spread   $5,137   $4,939   $4,268 $4,158
1/2 page spread  $3,082   $2,897   $2,561 $2,495

COVERS 
Cover 2 $3,212  $3,020 $2,668  $2,596
Cover 3  $2,827 $2,657   $2,347  $2,287
Cover 4  $3,467  $3,259  $2,881  $2,805

4-color Advertising Rates

 ProPages Advertising Rates    7x 
3/16th     $440
1/8th       $303
1/16th     $165



TERMS AND CONDITIONS
 Advertisers and advertising agencies agree to indemnify and protect 

the publisher from any claims or expenses resulting from the  
advertiser’s unauthorized use of any name, photograph, sketch or 
words protected by copy- right or registered trademark. 

 All copy, text and illustrations are subject to the publisher’s approval 
before execution of the order. Publisher reserves the right to reject 
any advertising which is in publisher’s opinion unethical,  
extravagant, challenging, in bad taste, detrimental to public health 
or interest, or otherwise inappropriate or incompatible with the  
character of the publication, whether or not the same ad has been 
previously accepted or published.

 Agency discount: 15% commission to accredited advertising agen-
cies. 

 Advertiser and agency assume joint liability for payment of all debt 
incurred by agency on behalf of an advertiser. Space billed to an agency 
and unpaid 60 days after billing may be billed directly to the advertiser. 
An order may be cancelled by the publisher if advertiser or agent fails 
to pay account when due. The difference between rates billed and rates 
earned becomes due and payable immediately. The publisher assumes 
no liability for advertisements omitted for any reason.

 Credit terms are net 30 days. 1.5% monthly interest charged on unpaid 
balance over 30 days. First-time advertisers must either prepay first 
insertion or submit credit applications. Any account sent to an outside 
collection or legal agency will be responsible for the fees charged in  
collecting the money owed. 

 Contracts and space reservations may not be cancelled after the 
advertising deadline; full price will be charged for any cancellations 
after advertising deadline. Cover positions require 60 days written 
notice of intention to cancel contract. Cancellation of any contract is 
subject to short-rate at the earned frequency rate. Verbal  
commitments to advertise are binding.

 Navigator Publishing makes no representations or warranties concern-
ing response rates to, or effectiveness of, advertising in its publications, 
or concerning the size, scope or demographic composition of the  
circulation of its publications. Previously provided circulation data and 
estimates are not a guaranty of, or representation about, future  
circulation performance.

ADVERTISING DEADLINES
Jan/Feb ’16  November 6, 2015 

Mar/Apr ’16 January 4, 2016 

Ocean Voyager 2016 January 29, 2016 

May/June ’16 February 26, 2016 

July/Aug ’16 April 29, 2016

Sept/Oct ’16 June 24, 2016 

Nov/Dec ’16 September 2, 2016 

Jan/Feb ’17 November 4, 2016 

OCEAN NAVIGATOR

FOuR-COLOR   1x   4x  7x   8x Value* 
Full page $4,670  $4,390  $3,876  $3,783 
2/3 page 3,803 3,575  3,156  3,080 
1/2 island 3,210 3,017  2,664  2,600 
1/2 page 2,941 2,765  2,441  2,382 
1/3 page 2,227 2,093  1,848  1,804 
1/4 page 1,746 1,641  1,449  1,414 
1/6 page 1,312 1,233  1,089  1,063 
1/8 page 1,012 951  840  820 
2 pg. spread 8,867 8,335  7,360  7,182 
1/2 pg. spread 5,580 5,245  4,631  4,520 

BLACk & WhITE
Full page $3,122  $2,935  $2,591  $2,529 
2/3 page 2,436 2,290  2,022  1,973 
1/2 island 1,992 1,872  1,653  1,614 
1/2 page 1,825 1,716  1,515  1,478 
1/3 page 1,288 1,211  1,069  1,043 
1/4 page 996 936  827  807 
1/6 page 687 646  570  556 
1/8 page 530 498  440  429 
2 pg. spread 5,935 5,579  4,926  4,807 
1/2 pg. spread 3,455 3,248  2,868  2,799

COVERS
Cover II $5,690  $5,349  $4,723  $4,609 
Cover III 5,058 4,755  4,198  4,097 
Cover IV 6,331 5,951  5,255  5,128

TWO-COLOR
Add $250 to B&W prices for one additional color.  
Second color made with CMYK.

*8x VALuE pACkAGE
Package includes all 7 regular issues of Ocean Navigator plus 
Ocean Voyager annual. The 35% premium on Ocean Voyager is 
waived. Advertisers will be billed at a flat rate each issue.

ONLINE ADVERTISING
Ask your sales representative about free online advertising with 
print packages and options for a la carte and package pricing.

ANNuAL EDITION - OCEAN VOYAGER 
Add 35% to 1x, 4x, 7x frequency rate. 8x rate: waive the 35%.

MEChANICAL REquIREMENTS
 AD SIzE hORIzONTAL VERTICAL
  DIMENSION DIMENSION

2 page spread, bleed  16 1⁄4” 11 1⁄8” 
Bleed page 8 1⁄4” 11 1⁄8”
Full page 7” 10”
2/3 page 4 1⁄2” 10”
1/2 page island 4 1⁄2” 7 1⁄4”
1/2 page horizontal 7” 4 7⁄8”
1/2 page vertical 3 3⁄8” 10”
1/3 page vertical 2 1⁄8” 10”
1/3 page square 4 1⁄2” 4 7⁄8”
1/4 page vertical 3 3⁄8” 4 7⁄8”
1/4 page horizontal 7” 2 1⁄4”
1/6 page vertical 2 1⁄8” 4 7⁄8”
1/8 page horizontal 3 3⁄8” 2 1⁄4”

1/3 page
square

1/2 page horizontal

1/6 
page

vertical

1/2 
page

vertical

1/8 
page

1/4 page
vertical

1/2 page
island

1/4 page horizontal

2/3 page
1/3 
page

vertical

207-772-2466www.OceanNavigator. com

FTp SITE SuBMISSIONS
If files are larger than 5MB, they should be uploaded to our FTP 
site. Both PC and Mac users will need to use FTPsoftware to  
access.
 FTP Address: ftp.navigatorpublishing.com
 Username: npguest
 Password: npads

2014 AuDIENCE 40,000

*FREquENCy DISCOuNT RATES ALSO AVAILABLE WhEN  
 COMBINED WITh pROFESSIONAL MARINER MAGAzINE.

TERMS AND CONDITIONS
 Advertisers and advertising agencies agree to indemnify and protect 

the publisher from any claims or expenses resulting from the  
advertiser’s unauthorized use of any name, photograph, sketch or 
words protected by copy- right or registered trademark. 

 All copy, text and illustrations are subject to the publisher’s approval 
before execution of the order. Publisher reserves the right to reject 
any advertising which is in publisher’s opinion unethical,  
extravagant, challenging, in bad taste, detrimental to public health 
or interest, or otherwise inappropriate or incompatible with the  
character of the publication, whether or not the same ad has been 
previously accepted or published.

 Agency discount: 15% commission to accredited advertising agen-
cies. 

 Advertiser and agency assume joint liability for payment of all debt 
incurred by agency on behalf of an advertiser. Space billed to an agency 
and unpaid 60 days after billing may be billed directly to the advertiser. 
An order may be cancelled by the publisher if advertiser or agent fails 
to pay account when due. The difference between rates billed and rates 
earned becomes due and payable immediately. The publisher assumes 
no liability for advertisements omitted for any reason.

 Credit terms are net 30 days. 1.5% monthly interest charged on unpaid 
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insertion or submit credit applications. Any account sent to an outside 
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 Contracts and space reservations may not be cancelled after the 
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after advertising deadline. Cover positions require 60 days written 
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subject to short-rate at the earned frequency rate. Verbal  
commitments to advertise are binding.

 Navigator Publishing makes no representations or warranties concern-
ing response rates to, or effectiveness of, advertising in its publications, 
or concerning the size, scope or demographic composition of the  
circulation of its publications. Previously provided circulation data and 
estimates are not a guaranty of, or representation about, future  
circulation performance.
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Barbara and Jim Cole started 
sailing in Utah’s Great Salt 
Lake on a 16-foot Hobie 

Cat. A vacation trip to the Sea of 
Cortez with the Hobie Cat brought 
out yearnings for bigger experiences. 
They bought a 23-foot Hunter and 
kept it in a marina on Antelope 
Island in the middle of Great Salt 
Lake. They moved to Seattle and 
the next year was dedicated to a 
search for a suitable blue water 
boat. After classes, boat shows, and 
crawling through a broad spectrum 
of boats, they bought a Hallberg 
Rassy 36 in 1999. 

After sailing and exploring the 
Puget Sound area of Seattle and 
western British Columbia for six 
years, they made a trip up the Inside 
Passage from Seattle to Glacier 
Bay, Alaska and back in 2005. 
In 2008, an opportunity to move 
to Australia presented itself. They 
made a counteroffer of a leave of 
absence to sail to Australia and 

Voyaging
Skills

crossed our first ocean, we 
learned how to mend sails, fix 
leaks, repair the engine and 
alternator, fix the water maker, 
solve battery problems, cope 
with contaminated fuel, admin-
ister remote first aid, trouble-
shoot computer and navigation 
problems, and much more. In 
addition to building their skills, 
cruisers must anticipate and 
stow aboard spare parts, fluids, 
tools, materials, medicines, and 
advanced first aid supplies that 
might be needed on passage 
or in a remote anchorage. It is 
important also to carry refer-
ence materials to help along the 
way. Voyagers must know their 
boat and its gear very well. They 
should be able to find switches, 
lines, seacocks, safety gear, etc. 
at a moment’s notice and in the 
dark. They need to be able to 
survey their boat every day to 
identify and fix any potential 
problems before they fail and 
cause serious problems. 

Navigation skills: Cruisers 
must be competent navigators. 
The ability to plan and safely 
execute passages and coastal 
transits is fundamental. Voyag-
ers must know how to read and 

integrate navigation information 
from pilots, paper charts, and 
chartplotters, or tablets, satellite 
images, and more. They need 
to understand the accuracy and 
limitations of the information 
from various sources and how to 
use it to maneuver their vessel 
safely. The ability to gather and 
interpret weather patterns from 
reference materials, observa-
tions, electronic reports, model-
ing results, and texts prior to 
and during a voyage is essential.

Planning skills: Pleasant and 
safe cruising relies on a skip-
per and crew that can gather 
essential information and com-
petently plan what is needed to 
be self-reliant far from assistance 
from others. 

Flexibility and adaptability: 
Successful voyagers and world 
cruisers can readily adapt to life 
in vastly different places, inter-
act in a positive manner with 
people of diverse cultures, com-
municate effectively with people 
who speak languages they do not 
understand, and enjoy unaccus-
tomed food. Flexibility is needed 
for voyagers to cope with gear 
failures, unexpected weather, 
and inevitable changed plans. 

ON: What is your planning 
routine prior to a voy-

age? 

B&JC: We are always 
planning and 

thinking ahead. We generally 
have a big picture idea of our 
cruising plans for the next few 
years ahead. We research the 
attractions and disadvantages of 
options before deciding on one 
route or country versus another. 
We seek beautiful anchorages, 
gorgeous landscapes, vibrant, 
healthy landside and underwater 
ecosystems, and cultural experi-
ences. We usually have a list of 
places and experiences in a region 
that we do not want to miss and 
then plan our cruising around 
them. We also stay open to spon-
taneous experiences and surprises. 

We talk to other cruisers both 
in person and online. We read 
pertinent blogs of people who 
have travelled in areas we are 
considering. We find various voy-
aging and cruising 
Facebook groups to 
be valuable sources 
of information. 
We learn about 
the experiences of 
others but do not 
let negative reports 
of a place carry too 
much weight. We 
have enormously 
enjoyed places that 
many other cruis-
ers have avoided, 
such as Papua New 
Guinea.

After we decide 
which route and 
countries to cruise, 
we dive into 
detailed planning. We consult 
reference books: Jimmy Cornell, 
Cruising Guides, Lonely Planet 
Guides, etc. We pour over Jimmy 
Cornell’s Ocean Atlas as we 
decide our schedules for ocean 
crossings. We identify periods of 
time when hurricanes, cyclones, 
and typhoons are likely and gen-
erally rule out passages during 
those times. We also generally do 
not visit regions when they are 
vulnerable to such weather pat-

• Anchoring in a Crosswind 

• Voyaging under COVID

• Hiring a yacht agent
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work after arrival. They spent five 
months traveling from Seattle to 
Port Stephens, Australia with stops 
in Hawaii, Palmyra, Kanton Island 
Kiribati, Wallis Island, Fiji, Vanu-
atu, New Caledonia, and Australia. 

After seven years, the Coles 
departed Australia in 2016 aboard 
their HR36. They cruised in the 
Solomon Islands, Papua New Guin-
ea, Palau, Indonesia, Timor Leste, 
Singapore, and Malaysia before 
hauling the boat out for a major refit 
in Pangkor Marina, Malaysia. 

In 2019 and 2020, they com-
pleted a passage from SE Asia to the 
Med, including stops in Malaysia, 
Thailand, Sri Lanka, India, Dji-
bouti, Eritrea, Sudan, Egypt, and 
Cyprus. As they transited through 
the Red Sea in 2020, international 
borders closed due to the pandemic. 
After 78 days “stranded at sea,” 
they cleared into Cyprus, where 
they are currently living aboard in 
Limassol. 

OV: What are the top skills 
voyagers need to know?

B&JC: Sailing skills: 
Ocean voyaging 

and world cruising on a sailboat 
require so much more than being 
a skilled sailor. It is important 
to know how to sail. Sometimes 
being able to sail as fast as pos-
sible may help you avoid a bad 
weather system, but generally it 
is more important to know how 
to safely sail in rough weather or 
calms than to be a skilled racer. 
Cruisers are usually much more 
cautious than racing sailors in 
the open ocean because they are 
short-handed, and breaking gear is 
dangerous and expensive. 

Self-reliance: Cruisers must 
build their capacity to take care 
of their boat’s systems and them-
selves. In the beginning, we took 
many cruising-related classes 
and practiced a lot. Before we 

Left, the Cole’s 
Halberg Rassy 
36, Complex-
ity, at the 
dock in Limas-
sol, Cyprus.
Above, Jim in 
the cockpit in 
Thailand.

Jim and Barbara 
Cole. 

The voyaging  

benefits of 

prior planning
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A cruising 
cat with 

kids

Matt and Jennifer TenEick 
and their sons Conrad 
and Mark voyage aboard 

their 1992 Privilege 482 catamaran, 
Perry. Both Matt and Jennifer grew 
up in the Chicago area, learning 
to sail on Lake Michigan. The two 
followed similar career paths, each 
starting in law and then switching 
to the tech industry. Since they both 
love to travel, the idea of cruising the 
world on a boat began to take shape 
for them. It started out as a five-year 
plan to be in a position to buy a boat 
and leave. But, in the end — due to 
careers, kids, economic implosions, 

and a million other small things — 
the departure date stretched further 
and further. Ultimately, it became a 
10+ year “plan” before they finally 
quit their jobs in 2012, sold their 
house and almost everything in it, 
and bought their boat, Perry. Going 
on nine years of full-time cruising 
later, they currently find themselves 
in the Maldives, after having spent 
a “pause” year stuck in Galle, Sri 
Lanka, due to COVID.

OV: How do you approach the 
subject of safety? Has your 

experience sailing offshore affected 
your thinking on safety?

M&JT: Wow. That’s such 
a simple question 

but is so broad and has so many 
complexities depending on what 
level of detail you drill down to. 
Safety for us is not really a separate 
subject but one that really overlays 
almost all of our decisions with 
regards to cruising. At a high level, 
safety concerns helped formulate 
our decisions on what boat to buy 
and how to outfit it. It also drives 
our decisions on long-term route 
planning as far as what areas to be 
in during what seasons. At a mid-
level of granularity, safety concerns 
impact our decisions on which 
specific weather windows to take, 
what repairs take precedence over 
others, and how to stock the boat 

with appropriate spares and medi-
cal supplies. At a very detailed 
level, safety impacts how we run 
the boat on a day-to-day basis and 
derive rules such as never being on 
the foredeck without an observer 
present, or what our reefing strate-
gies are, or when to tack, or where 
to anchor. 

Of course, safety is always a 
trade-off with other important 
considerations as well. To provide 
a concrete example, we, in part, 
used safety to justify the extra 
expense of purchasing a catama-
ran that had, among other aspects, 
two engines. Having a vessel with 
an “extra engine” allowed us to 
continue to function when we 
hit a huge log in West Papua, 
Indonesia, that bent our strut 
and knocked one engine off its 
mounts. We were in the middle of 
nowhere from a major boat repair 
standpoint but were able to safely 
make the several-hundred-mile 
trip to Darwin in Australia to 

make repairs. 
Part of our “approach” to safety 

is probably driven by our previ-
ous work life. Both Jen and I are 
attorneys by training, and we then 
worked in IT project management. 
Both fields tend to train you to 
always consider “worst case sce-
narios” and ways to mitigate risk. 
So the ability to move forward on 
any task while keeping in mind 
the possible bad outcomes is just 
the way we’re used to running 
our lives. That makes us sound 
really fun at parties, doesn’t it? Of 
course, knowing what the “worst 
case scenario” can be is a bit of a 
challenge and one of the reasons 
we’re always trying to expand our 
knowledge and understanding of 
how situations can devolve from 
mere inconvenience into major 
catastrophes. 

Before sailing, we enjoyed wil-
derness backpacking and dabbled 
a bit into mountain climbing, 
taking a week-long course that 
laid out the barest basics of moun-
taineering and staying safe in an 
alpine environment. The course 
had some reading prerequisites, 
among which were “as many as 
you can read” of “Accidents in 
North American Mountaineer-
ing,” the annual book published 
by the American Alpine Club 
that documents and analyzes the 

hundred or so accidents that occur 
each year. The rationale was that 
the more examples you had to 
draw on about how circumstances 
evolve and can go downhill, the 
better prepared you will be to 
identify a dangerous situation in 
your own adventures. It’s a great 
rationale that carries over into the 
sailing world and one that drives 
people (us included) to understand 
just how a boat was abandoned 
or a life was lost, even though it 
sometimes feels like gawking at a 
car crash. We want to know the 
details not out of morbid curiosity, 
but so we can avoid becoming our 
own worst-case scenario. 

Jen also has her private pilot’s 
license, and when she was flying 
would have that same curiosity 
about how air accidents came 
about. The psychology behind 
some of the pilot errors can be 
really interesting and there are 
sailing parallels in how you can 
get disoriented at night or in low 
visibility. The sailing world would 
probably benefit from a similar 
roundup of sailing accidents each 
year. Hey, ON, I’ve got an idea for 
you....

Offshore sailing just drives 
home the importance of taking 
safety seriously. There are plenty of 
times when we are the only people 
around for hundreds of miles, and 

•  Winds Driving Waves

• On-Board Medic

•  Safety answers from 
an expert 
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Offshore
Safety

there is no one else to depend on 
if something goes sideways. It’s 
at those times (and planning for 
those times) that really makes us 
take safety seriously.

OV: How does voyaging with 
children affect your safety 

planning? 

M&JT: When we first 
started cruising, the 

kids were only four and five years 
old. We purposely decided not to 
sail off until they were old enough 
where we could at least hold a 
semblance of a conversation with 
them and be able to tell them “do 
this” or “don’t do this” to certain 
things and have them (sort of) 
understand. We didn’t need net-
ting or car seats to confine them. 
Our decision to voyage with 
young children helped shaped 
our decision process for selecting 
a boat. We really liked the fact 
that our boat has a well-defined 
cockpit area (as opposed to the 
more modern “open stern” style in 
fashion now) that made it easier 
to “confine” the kids and set easy 
limits on where they were allowed 
to be. As the kids have gotten 
older and more knowledgeable 

Below, the 
TenEick’s 

Privilege 482 cat 
Perry crosses 

Fakarava Atoll in 
the Tuamotus. 

Right, Perry in a 
tight anchorage 

in Raja Ampat 
Indonesia.
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Matt and Jen-
nifer TenEick 
with their sons 
Conrad and 
Mark. 
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New sails can be one of the 
largest single expenses 
in the life of a cruising 

sailboat. As a boat owner, you 
have myriad sources for new sails, 
including local sail lofts, online 
sailmakers, and multi-national 
companies. You’ll also have to 
choose the type of sail material, 
construction technique, shape 
and size, as well as other design 
features. Like all things sailing, 
rarely does one best solution exist 
for upgrading sails. The following 
is an interview with three different 
actively cruising sailboats and their 
recent experiences with buying 
new sails. 

How did you know it was time for new 
sails? Tell me a little bit about your old 
sails: how long have you had them? 
Sargo: We are the third owners 
of our Garcia Passoa 46, Sargo. 
The boat came with two separate 
sets of main and genoa, all of 

Bluewater
Gear

Three voyagers 

discuss their  

criteria for 

choosing a  

new set  

of sails

by Jayme Okma 

Lee

had been sailed. We sailed for a 
season with the Norths and noted 
some minor delamination and 
poor sail shape. The next year, we 
put on the Zaolis thinking they 
would be in better condition as we 
set out for full-time cruising. The 
Zaolis had a bit better shape but 
began to delaminate quickly. After 
approximately a year of sailing 
from Maine to the Caribbean and 
back, we knew it was time for new 
sails. 

New sails for 
voyaging

New headsails  
from North on 
John and Tadji 

Kretschmer’s 
Kaufman 47 

Quetzal. 

Quetzal: I am not an obsessive 
person at all… except when it 
comes to sails. We do a lot of miles 
every year, and I replace sails every 
three years, which translates into 
every 20,000-25,000 miles. The 
signs of fatigue are lack of overall 
crispness, leech stretch, lousy 
shape, small tears popping up, and 
the boat slowing down. 

Ventus: I purchased the boat 
three years ago with Quantum 
Technora sails (performance cruis-

 Sargo Quetzal Ventus

The Boat Garcia Passoa 46 (2005) Kaufman 47 (1987) J-Boat, J/42 (2003)

The Crew Lee family: Bjorn, Jayme, John & Tadji Kretschmer, Single-hander Ed Sitver,

 Alice (13), Toren (11) & sail training clients with occasional crew

Rig Solent rig Sloop rig with an Sloop

  inner forestay

Learn More www.sailingsargo.com johndretschmersailing.com

 or Insta @sailingsargo Insta @johnkretschmersailing

 Sargo Quetzal Ventus
which were 
laminates and 
approximately 15 
years old. One 
set was from 
North Sails that 
had been used 
as the primary 
sails for the prior 
10 years. The 
others were Zaoli, 
an Italian loft. 
It was unclear 
how much they 
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particularly because we spoke the 
language, and the UK regulations 
are fairly straightforward. But we 
then traveled to Spain and Portu-
gal, where getting a bit of help may 
have made the difference, particu-
larly with regard to extending our 
Schengen time given the COVID-
19 complications. Believing that 
we had followed the immigration 
requirements in Portugal, we left 
in June and traveled to Spain then 
Italy — where we ran into issues. 
Arriving in Sardinia, we quickly 
ascertained the need for an agent, 
who managed to get our COVID 
tests arranged, but who was unable 
to get us an extension to our 
Schengen time. Suspecting that 
we were not in the company of the 
most skilled mediator, I decided 
to try a different company and 
here is where a capable agent can 
really make the difference. In far 
less time and with much more per-
sistence, our new yacht agent was 
able to get us a “work around” for 
our immigration worries. Though 
it required a trip to Tunisia, the 
only alternative was bypassing 
Italy (and every other Schengen 

Voyaging
Skills

Below,   

Laurie and Alec 

Thyrre’s  Nord-

havn 64 Grati-

tude. Above 

left, medical 

staff arriving in 

hazmat suits to 

conduct COVID 

tests on board 

Gratitude. 

Local  

knowledge 

can be 

invaluable

by Laurie 

Thyrre

Hiring a yacht agent

Traveling by boat to multiple 
foreign countries on a conti-
nent other than where one 

lives has its challenges. Being 
American and “living” in Europe 
aboard our Nordhavn 64 Gratitude 
for more than a year now, we have 
been delighted by the new discov-
eries and learning opportunities 
offered along the way. Some of 
those opportunities, however, we 
could have done without, and one 
such learning experience, while a 
hassle, could have been far more 
costly in terms of time, money, 
and destinations unseen if not 
for the practiced help of a yacht 
agent. 

Our first encounter with a 
yacht agent was upon reaching 
Horta, Azores. Advised by friends 
who passed through before us, 
we hired an agent to manage the 
marina booking, handle immigra-
tion matters, and obtain fuel for 
the next passage. Having never 
dealt with a “handler,” we were 
uncertain of what services these 
“angels of mercy” provide. But 
we discovered before long that 
our marina accommodation was 
far superior to that of those who 
chose to “go it alone.” We were 
able to enjoy alongside quay dock-
age while many other boats were 

rafted up one to 
another, three-
deep. We also 
had our immigra-
tion and customs 
matters handled 
quickly and effi-
ciently, as well 
as fuel ordered 
and ready for us 
when we arrived 
to bunker. An 
out-of-the-
ordinary example 
of what a savior 
our agent was 

occurred while we were exploring 
a nearby island. On noticing that 
the weather was looking bleak on 
Horta, we called our representa-
tive and asked if he could close 
the open ports in the guest state-
rooms. He not only closed those 
ports, thereby saving the bedding 
and all of our friends’ belongings, 
but he brought in all of the out-
door cushions as well. 

The experience was all but for-
gotten when we arrived in Ireland 
and then at various ports in Eng-
land. We felt confident that we 
could handle our own clearances, 
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A plan for 

voyaging 

requires more 

than just an 

off-the-shelf 

medical kit 

by  
Ann Hoffner

A piece of advice offered 
when I asked around for 
how to provision my first 

boat for cruising was, “Get a good 
medical kit.” It took years to 
fully understand what my advisor 
meant by this. It also took time to 
realize that for ocean-going cruis-
ers who spend at least as much 
time in port, medical self-suffi-
ciency is as important in exotic 
land places as on the high seas.

For a span of 13 years, I acted 
as ship’s “medic” aboard cruising 
boats. It made sense to designate 
one of us, just as it made sense to 
have one sailing captain. Desig-
nating a medic encourages that 
person to expand their knowledge 
and to be ready to make decisions 
at critical times. The choice can 
but doesn’t have to coincide with 
the crewmember who is the least 
squeamish or has the most experi-
ence.

“Care of the health impaired 
sea-goer is a chal-

lenge for the 
health care pro-
vider, especially 
when there are 

miles separat-
ing the ship 

from shore.” 
This quote 

comes 
from the 

2003 
edi-
tion 
of 

The 
Ship’s 

Medicine 
Chest 

and Medical 
Aid at Sea, a publication of the 
US Department of Health and 

treatment. In a crisis, the medic 
can reach for a pack rather than 
gather supplies from lockers and 
waste critical time. Bigger kits also 
contain lots of bandaging supplies; 
lists for cruisers always have this 
and acquiring them can be a pain 
even in your hometown. 

But first aid is just what it 
says. Once an injury is stabilized, 
you need to provide continuing 
care. You’ll also need to provide 
this if a crewmember becomes ill. 
This can happen at sea, which is 
not really the sterile place people 
think it is. Besides, whenever you 
leave land, you take what you 
encounter there with you. 

For continuing care as well as 
for day-to-day health situations, 
you need supplies that don’t come 
in a kit, especially drugs, which 
are not included in retail pack-
ages. For each crewmember’s 
unique needs, this is easy; have 
them prepare reserves from over 
the counter and their own pre-
scription drugs, plus make a plan 
for getting refills (sent from home 
or purchased on the way?). Medi-
cines useful for women should be 

On-Board Medic

Human Services first printed in 
1881 as a reference for crewmem-
bers who treat American mer-
chant seamen on ships required to 
carry a “medicine chest.”

Especially when just starting 
out, it’s tempting to buy a pre-
packaged kit from a marine supply 
store. They come in a bewildering 
array of options and are usu-
ally categorized by type of cruise, 
number of people on board, and 
time it would take to reach help. 
Ideally one would know all these 
conditions and be able to take 
them into consideration each 
time one started on a cruise, but 
in reality, most small boat ocean 
voyagers are on a multi-month if 
not multi-year cruise and don’t 
easily fit a single category.

Keeping it together
It’s actually not bad to invest 

in a decent kit and keep this 
for first aid/emergency. Some 
products come with units already 
made up for separate emergen-
cies –– such as burns, wounds, 
fractures –– that contain the tools 
and supplies needed for initial 

Right, Ann 
Hoffner’s 

Peterson 44, 
Oddly Enough on 

which she was 
the designated 
medic. Below, 
an emergency 

medical kit from 
Orion Medical 

Supply.  

Courtesy Orion
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