


Ocean Navigator’s loyal 
readers are serious coastal 
and offshore cruisers – both 
sail and power. They require 
vessels and equipment that 
are bigger, better, more 
complex and more com-
prehensive than those of 
average sailors. On average, 
coastal and offshore cruisers 
spend 10 times as much to 
operate their boats!

Whether visiting the web-
site, reading e-newsletters, 
the magazine, interacting 
with social media or using 
mobile devices on the go, 
Ocean Navigator places 
your message in front of a 
highly engaged audience.

2022 Audience

Readers receive your ad message across multiple platforms
On average, large, ocean-capable cruising yacht owners, spend ten times as much to operate their boats
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Ocean Navigator readers 
are fiercely loyal 
Ocean Navigator readers are fiercely 
loyal because this magazine focuses on 
their unique interests and needs. Since 
owners of boats over 40 feet spend 
nearly 70% of all dollars spent in the 
yacht industry, Ocean Navigator delivers 
the most active and influential buyers in 
the marketplace.

 
Ocean Navigator readers are 
serious about gear purchases 
New-boat purchases generate a high 
volume of associated sales of rigging, gear, 
electronics and accessories. And bigger 
boats cost many times as much to rig and 
outfit as smaller boats.

 
Ocean Navigator readers
Median age	  62

Primary boat is a sailboat	 74% 
Primary boat is an inboard powerboat	 18% 
Days spent on board annually	 57

Audience in the market to buy a boat	 32%
Average amount plan to spend	 $243,000
Planning to spend over $500, 000	 5%

Our readers own ocean- 
capable boats
Boats Over 60’	 2.5%
Boats 50-59’	 9%
Boats 45-49’	 9%
Boats 40-44’	 19%
Boats 35-39’	 18% 
Boats 30-34’	 19%
Boats under 29’	 17%

2022 Reader Profile/Demographics
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I’m pretty selective about the sailing 
publications that I subscribe to. I’ve 
been a subscriber to Ocean Navigator 
probably for the better part of 10 
years and I’ve continued to maintain 
a subscription because it really 
addresses bluewater sailing, which is 
what my interest is. Ocean Navigator 
gives me a good bird’s-eye view as 
to what’s being recommended and 
what’s cutting edge.

—Bill Kardash, Swan 44



2022 Editorial Calendar

January/February ‘22 

AD CLOSE: 11/15/21 

Batteries
Capacity, life cycles, maintenance and 
cost are among the top questions most 
voyagers have regarding their battery 
installations. And as lithium chemistry 
batteries gain wider acceptance, we’ll 
investigate how this technological ad-
vance is affecting the voyaging battery 
equation.

Planned Bonus Distribution:  
Seattle Boat Show, Miami Boat Show 

July/August ‘22 

AD CLOSE: 5/20/22 

Communications 

While HF SSB is still used on cruisers’ 
nets, the move to satellite communica-
tions will continue to grow in the next 
few years as satcom providers offer 
more products and satellite Internet 
services like Starlink offer worldwide 
service. We’ll examine these develop-
ments and more.

Planned Bonus Distribution:  
Pacific Cup, TrawlerFest Newport

March/April ‘22

AD CLOSE: 1/7/22 

Watermakers
A key tool for voyaging indepen-
dence, watermakers have become 
a standard item on most voyaging 
boats. We’ll look at the current 
technology of these amazing devices 
and investigate issues around power 
use and upkeep.

Planned Bonus Distribution:  
Puerta Vallarta Race, Newport Ensenada

September/October ‘22

AD CLOSE: 7/22/22 

Electrical Systems
Between the batteries, the charging 
devices, system monitoring, fuse panels 
and wiring, modern voyaging boat 
electrical systems are highly capable but 
can also be complex. We’ll look at the 
options for voyaging electrical systems 
that run smoothly and reliably.  

Planned Bonus Distribution:  
NMEA Conference, TrawlerFest Baltimore,  
US Sailboat Show, Fort Lauderdale International 

Boat Show

May/June ‘22 

AD CLOSE: 3/24/22 

Weather
Year in and year out, the number one 
interest for most voyagers is weather — 
getting valuable data and applying it to 
their local situation to take advantage 
of good wind and avoid storms. We’ll 
look at what new options are available 
in products and services for voyagers to 
handle this all-important task.

Planned Bonus Distribution:  
Nordhavns Across Puget Sound (NAPS)  
Rendezvous

January/February ‘23

AD CLOSE: 11/18/22 

Refrigeration
Modern voyaging boats increas-
ingly have all the comforts of home, 
including reliable refrigeration units. 
This equipment comes in a variety of 
different compressor drive systems. 
We’ll investigate these systems with 
their pros and cons for keeping your 
voyaging provisions fresh.

Ocean Voyager ‘22 

AD CLOSE: 2/18/22 

Ocean Voyager
Ocean Navigator’s handbook on 
passagemaking, Ocean Voyager 
is packed with offshore cruising 
information. This annual issue cov-
ers communications, electronics, 
weather, electrical systems, safety, 
voyaging skills and more.

November/December ‘22 

AD CLOSE: 9/23/22 

Safety Training
Keeping a crew safe means not only 
having the right safety gear available 
but also getting the proper train-
ing in how to use those devices. 
We examine the choices for voyag-
ers’ safety training both afloat and 
ashore.

Planned Bonus Distribution:  
Seven Seas Cruising Association (SSCA) 

 St. Augustine
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TERMS AND CONDITIONS
	 Advertisers and advertising agencies agree to indemnify and protect the publisher 

from any claims or expenses resulting from the advertiser’s unauthorized use of any 
name, photograph, sketch or words protected by copyright or registered trademark. 

	 All copy, text and illustrations are subject to the publisher’s approval before execution 
of the order. Publisher reserves the right to reject any advertising which is in pub-
lisher’s opinion unethical, extravagant, challenging, in bad taste, detrimental to public 
health or interest, or otherwise inappropriate or incompatible with the character of 
the publication, whether or not the same ad has been previously accepted or pub-
lished.

	 Agency discount: 15% commission to accredited advertising agencies. 
	 Advertiser and agency assume joint liability for payment of all debt incurred by agency 

on behalf of an advertiser. Space billed to an agency and unpaid 60 days after billing 
may be billed directly to the advertiser. An order may be cancelled by the publisher if 
advertiser or agent fails to pay account when due. The difference between rates billed 
and rates earned becomes due and payable immediately. The publisher assumes no 
liability for advertisements omitted for any reason.

	 Credit terms are net 30 days. 1.5% monthly interest charged on unpaid balance over 
30 days. First-time advertisers must either prepay first insertion or submit credit appli-
cations. Any account sent to an outside collection or legal agency will be responsible 
for the fees charged in collecting the money owed. 

	 Contracts and space reservations may not be cancelled after the advertising deadline; 
full price will be charged for any cancellations after advertising deadline. Cover posi-
tions require 60 days written notice of intention to cancel contract. Cancellation of any 
contract is subject to short-rate at the earned frequency rate. Verbal commitments to 
advertise are binding.

  Maritime Publishing makes no representations or warranties concerning response rates 
to, or effectiveness of, advertising in its publications, or concerning the size, scope or 
demographic composition of the circulation of its publications. Previously provided 
circulation data and estimates are not a guarantee of, or representation about, future 
circulation performance.

MECHANICAL REQUIREMENTS
	 DIMENSIONS
AD SIZE	 HORIZONTAL	 VERTICAL

Full page (bleed)	 8.625”	 11.125”
Full page (non-bleed live area)	 7.25”	 9.75”
Full page (trim)	 8.375”	 10.875” 
2/3 page	 4.5”	 9.75”
1/2 page (island)	 4.5”	 7”
1/2 page (horizontal)	 7”	 4.875”
1/2 page (vertical)	 3.375”	 9.75”
1/3 page (vertical)	 2.125”	 9.75”
1/3 page (square)	 4.5”	 4.875”
1/4 page (vertical)	 3.375”	 4.875”
1/4 page (horizontal)	 7”	 2.25 ”
1/6 page (vertical)	 2.125”	 4.875”
1/8 page (horizontal)	 3.375”	 2.25”

ADVERTISING SPECS
MAGAZINE TRIM SIZE
8.375” x 10.875” (add .25” for bleed)

DIGITAL REQUIREMENTS
Digital ads are required when supplying advertising material. All ads 
should be built at 100% of the reproduction size and should be
no less than 266 dpi for scanned images and 600 dpi for line art. 

IMAGE/RESOLUTION REQUIREMENTS
All color images must be converted to CMYK. Scanned images should 
be 266-300 dpi at actual size of reproduction. Photos downloaded from 
web pages that have been saved at a low resolution (72-100 dpi) will 
not print clearly. 

GRAPHIC FORMATS ACCEPTED: High resolution PDF, JPG

FOUR-COLOR	       1x	        4x	     6x	 7x Value*
 Full page	 $2,335 	 $2,195 	 $1,940 	 $1,890
 2/3 page	 1,985	 1,865	 1,649	 1,605
 1/2 island	 1,868	 1,756	 1,552	 1,512
 1/2 page	 1,750	 1,645	 1,455	 1,415
 1/3 page	 1,520	 1,425	 1,261	 1,228
 1/4 page	 1,170	 1,095	 970	 945
 1/6 page	 700	 658	 582	 567
 1/8 page	 585	 549	 485	 473
 2 pg. spread	 4,670	 4,490	 3,880	 3,780
 1/2 pg. spread	 2,802	 2,634	 2,328	 2,268
BLACK & WHITE
 Full page	 $1,751 	 $1,645 	 $1,455 	 $1,415
 2/3 page	 1,488	 1,398	 1,236	 1,202
 1/2 island	 1,400	 1,316	 1,164	 1,132
 1/2 page	 1,313	 1,234	 1,091	 1,061
 1/3 page	 1,138	 1,069	 945	 920
 1/4 page	 875	 822	 727	 707
 1/6 page	 525	 494	 436	 424
 1/8 page	 438	 411	 364	 354
 2 pg. spread	 3,502	 3,290	 2,910	 2,830
 1/2 pg. spread	 2,101	 1,974	 1,746	 1,698
COVERS
 Cover II	 $2,920 	 $2,745 	 $2,425	 $2,360
 Cover III	 2,570	 2,415	 2,134	 2,079
 Cover IV	 3,152	 2,963	 2,619	 2,550

TWO-COLOR 
Add $250 to B&W prices for one additional color. Second color made with CMYK.

*7x VALUE PACKAGE
Package includes all 6 regular issues of Ocean Navigator plus Ocean Voyager 
annual. The 35% premium on Ocean Voyager is waived. Advertisers will be 
billed at a flat rate each issue.

ANNUAL EDITIONS  
Add 35% to 1x, 4x, 6x frequency rate. 7x rate: waive the 35%.

OCEAN NAVIGATOR RATES

2022 Rates & Advertising Specs

*trim size: 8.375” x 10.875”  |  �.125” bleed  |  place all elements .25” from trim

TERMS AND CONDITIONS
	 Advertisers	and	advertising	agencies	agree	to	indemnify	and	protect	

the	publisher	from	any	claims	or	expenses	resulting	from	the		
advertiser’s	unauthorized	use	of	any	name,	photograph,	sketch	or	
words	protected	by	copy-	right	or	registered	trademark.	

	 All	copy,	text	and	illustrations	are	subject	to	the	publisher’s	approval	
before	execution	of	the	order.	Publisher	reserves	the	right	to	reject	
any	advertising	which	is	in	publisher’s	opinion	unethical,		
extravagant,	challenging,	in	bad	taste,	detrimental	to	public	health	
or	interest,	or	otherwise	inappropriate	or	incompatible	with	the		
character	of	the	publication,	whether	or	not	the	same	ad	has	been	
previously	accepted	or	published.

	 Agency	discount:	15%	commission	to	accredited	advertising	agen-
cies.	

	 Advertiser	and	agency	assume	joint	liability	for	payment	of	all	debt	
incurred	by	agency	on	behalf	of	an	advertiser.	Space	billed	to	an	agency	
and	unpaid	60	days	after	billing	may	be	billed	directly	to	the	advertiser.	
An	order	may	be	cancelled	by	the	publisher	if	advertiser	or	agent	fails	
to	pay	account	when	due.	The	difference	between	rates	billed	and	rates	
earned	becomes	due	and	payable	immediately.	The	publisher	assumes	
no	liability	for	advertisements	omitted	for	any	reason.

	 Credit	terms	are	net	30	days.	1.5%	monthly	interest	charged	on	unpaid	
balance	over	30	days.	First-time	advertisers	must	either	prepay	first	
insertion	or	submit	credit	applications.	Any	account	sent	to	an	outside	
collection	or	legal	agency	will	be	responsible	for	the	fees	charged	in		
collecting	the	money	owed.	

	 Contracts	and	space	reservations	may	not	be	cancelled	after	the	
advertising	deadline;	full	price	will	be	charged	for	any	cancellations	
after	advertising	deadline.	Cover	positions	require	60	days	written	
notice	of	intention	to	cancel	contract.	Cancellation	of	any	contract	is	
subject	to	short-rate	at	the	earned	frequency	rate.	Verbal		
commitments	to	advertise	are	binding.

	 Navigator	Publishing	makes	no	representations	or	warranties	concern-
ing	response	rates	to,	or	effectiveness	of,	advertising	in	its	publications,	
or	concerning	the	size,	scope	or	demographic	composition	of	the		
circulation	of	its	publications.	Previously	provided	circulation	data	and	
estimates	are	not	a	guaranty	of,	or	representation	about,	future		
circulation	performance.

ADVERTISING DEADLINES
Jan/Feb ’16  November 6, 2015 

Mar/Apr ’16 January 4, 2016 

Ocean Voyager 2016 January 29, 2016 

May/June ’16 February 26, 2016 

July/Aug ’16 April 29, 2016

Sept/Oct ’16 June 24, 2016 

Nov/Dec ’16 September 2, 2016 

Jan/Feb ’17 November 4, 2016 

OCEAN NAVIGATOR

FOuR-COLOR   1x   4x  7x   8x Value* 
Full page $4,670  $4,390  $3,876  $3,783 
2/3 page 3,803 3,575  3,156  3,080 
1/2 island 3,210 3,017  2,664  2,600 
1/2 page 2,941 2,765  2,441  2,382 
1/3 page 2,227 2,093  1,848  1,804 
1/4 page 1,746 1,641  1,449  1,414 
1/6 page 1,312 1,233  1,089  1,063 
1/8 page 1,012 951  840  820 
2 pg. spread 8,867 8,335  7,360  7,182 
1/2 pg. spread 5,580 5,245  4,631  4,520 

BLACk & WhITE
Full page $3,122  $2,935  $2,591  $2,529 
2/3 page 2,436 2,290  2,022  1,973 
1/2 island 1,992 1,872  1,653  1,614 
1/2 page 1,825 1,716  1,515  1,478 
1/3 page 1,288 1,211  1,069  1,043 
1/4 page 996 936  827  807 
1/6 page 687 646  570  556 
1/8 page 530 498  440  429 
2 pg. spread 5,935 5,579  4,926  4,807 
1/2 pg. spread 3,455 3,248  2,868  2,799

COVERS
Cover II $5,690  $5,349  $4,723  $4,609 
Cover III 5,058 4,755  4,198  4,097 
Cover IV 6,331 5,951  5,255  5,128

TWO-COLOR
Add	$250	to	B&W	prices	for	one	additional	color.		
Second	color	made	with	CMYK.

*8x VALuE pACkAGE
Package	includes	all	7	regular	issues	of	Ocean Navigator	plus	
Ocean Voyager	annual.	The	35%	premium	on	Ocean Voyager	is	
waived.	Advertisers	will	be	billed	at	a	flat	rate	each	issue.

ONLINE ADVERTISING
Ask	your	sales	representative	about	free	online	advertising	with	
print	packages	and	options	for	a	la	carte	and	package	pricing.

ANNuAL EDITION - OCEAN VOYAGER 
Add	35%	to	1x,	4x,	7x	frequency	rate.	8x	rate:	waive	the	35%.

MEChANICAL REquIREMENTS
	 AD SIzE hORIzONTAL VERTICAL
  DIMENSION DIMENSION

2 page spread, bleed  16 1⁄4” 11 1⁄8” 
Bleed page 8 1⁄4” 11 1⁄8”
Full page 7” 10”
2/3 page 4 1⁄2” 10”
1/2 page island 4 1⁄2” 7 1⁄4”
1/2 page horizontal 7” 4 7⁄8”
1/2 page vertical 3 3⁄8” 10”
1/3 page vertical 2 1⁄8” 10”
1/3 page square 4 1⁄2” 4 7⁄8”
1/4 page vertical 3 3⁄8” 4 7⁄8”
1/4 page horizontal 7” 2 1⁄4”
1/6 page vertical 2 1⁄8” 4 7⁄8”
1/8 page horizontal 3 3⁄8” 2 1⁄4”

1/3 page
square

1/2 page horizontal

1/6 
page

vertical

1/2 
page

vertical

1/8 
page

1/4 page
vertical

1/2 page
island

1/4 page horizontal

2/3 page
1/3 
page

vertical
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FTp SITE SuBMISSIONS
If	files	are	larger	than	5MB,	they	should	be	uploaded	to	our	FTP	
site.	Both	PC	and	Mac	users	will	need	to	use	FTPsoftware	to		
access.
	 FTP	Address:	ftp.navigatorpublishing.com
	 Username:	npguest
	 Password:	npads

2014 AuDIENCE 40,000

*FREquENCy DISCOuNT RATES ALSO AVAILABLE WhEN  
 COMBINED WITh pROFESSIONAL MARINER MAGAzINE.

TERMS AND CONDITIONS
	 Advertisers	and	advertising	agencies	agree	to	indemnify	and	protect	

the	publisher	from	any	claims	or	expenses	resulting	from	the		
advertiser’s	unauthorized	use	of	any	name,	photograph,	sketch	or	
words	protected	by	copy-	right	or	registered	trademark.	

	 All	copy,	text	and	illustrations	are	subject	to	the	publisher’s	approval	
before	execution	of	the	order.	Publisher	reserves	the	right	to	reject	
any	advertising	which	is	in	publisher’s	opinion	unethical,		
extravagant,	challenging,	in	bad	taste,	detrimental	to	public	health	
or	interest,	or	otherwise	inappropriate	or	incompatible	with	the		
character	of	the	publication,	whether	or	not	the	same	ad	has	been	
previously	accepted	or	published.

	 Agency	discount:	15%	commission	to	accredited	advertising	agen-
cies.	

	 Advertiser	and	agency	assume	joint	liability	for	payment	of	all	debt	
incurred	by	agency	on	behalf	of	an	advertiser.	Space	billed	to	an	agency	
and	unpaid	60	days	after	billing	may	be	billed	directly	to	the	advertiser.	
An	order	may	be	cancelled	by	the	publisher	if	advertiser	or	agent	fails	
to	pay	account	when	due.	The	difference	between	rates	billed	and	rates	
earned	becomes	due	and	payable	immediately.	The	publisher	assumes	
no	liability	for	advertisements	omitted	for	any	reason.

	 Credit	terms	are	net	30	days.	1.5%	monthly	interest	charged	on	unpaid	
balance	over	30	days.	First-time	advertisers	must	either	prepay	first	
insertion	or	submit	credit	applications.	Any	account	sent	to	an	outside	
collection	or	legal	agency	will	be	responsible	for	the	fees	charged	in		
collecting	the	money	owed.	

	 Contracts	and	space	reservations	may	not	be	cancelled	after	the	
advertising	deadline;	full	price	will	be	charged	for	any	cancellations	
after	advertising	deadline.	Cover	positions	require	60	days	written	
notice	of	intention	to	cancel	contract.	Cancellation	of	any	contract	is	
subject	to	short-rate	at	the	earned	frequency	rate.	Verbal		
commitments	to	advertise	are	binding.

	 Navigator	Publishing	makes	no	representations	or	warranties	concern-
ing	response	rates	to,	or	effectiveness	of,	advertising	in	its	publications,	
or	concerning	the	size,	scope	or	demographic	composition	of	the		
circulation	of	its	publications.	Previously	provided	circulation	data	and	
estimates	are	not	a	guaranty	of,	or	representation	about,	future		
circulation	performance.
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Cover II $5,690  $5,349  $4,723  $4,609 
Cover III 5,058 4,755  4,198  4,097 
Cover IV 6,331 5,951  5,255  5,128

TWO-COLOR
Add	$250	to	B&W	prices	for	one	additional	color.		
Second	color	made	with	CMYK.
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Package	includes	all	7	regular	issues	of	Ocean Navigator	plus	
Ocean Voyager	annual.	The	35%	premium	on	Ocean Voyager	is	
waived.	Advertisers	will	be	billed	at	a	flat	rate	each	issue.
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New Advertising Opportunity
Ocean Navigator magazine now  
offers you a new advertising format to 
fit your budget. The MarketPlace will 
give your business visibility to Ocean 
Navigator readers seven times a year 
(every issue).

You can choose a size based on your 
budget and get your message in front 
of our readers regularly. 

Get your smaller ad seen in a valu-
able market. Market regularly so your 
brand is the first product that comes 
to mind. 

Price based on a seven-time  
commitment. 

Choose a size within your budget:

Ads are 4-color
3/16th page   $400.00 
1/8th page     $275.00 
1/16th page   $150.00
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USCG TRAINING DIRECTORY BY COURSE

Monitor Alternator & Regulator Activity from the SG200 Displays!

Con�gure All Regulator Parameters

Advanced Programming from the Smartphone App

www.balmar.net / Customer Service: +1 (360) 435-6100 x1 /  Technical Support: +1(360) 435-6100 x3

Introducing the 
Balmar Charging 

& Monitoring Network!

 SG200 Battery Monitor with 
Bluetooth Gateway & 

MC-618 Regulator

Industry Best State of Charge (SoC%) and State of Health (SoH%) Battery Monitoring AvailableNOW

Monitor Alternator & Regulator Activity from the SG200 Displays!

OceanNavigator
Text in Pfade konvertiert!!!
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see us at 
Newport Boat Show C 47

Annapolis Boat Shows

Power C 31 · Sail C 1
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US East Coast Region

$ 10

Safe, convenient storage  
& quality workmanship

Rumery’s Boat Yard 
On the Saco River for the past 50 years

% Rumery’s Boat Yard
www.rumerys.com     207-282-0408

FREEDOM To 
EXPLORE

            Spectra Watermakers/Katadyn Desalination
                   2220 S. McDowell Blvd. Ext | Petaluma, CA 94954 | U.S.A.    Tel +1 415 526 2780 

                   www.spectrawatermakers.com | sales@spectrawatermakers.com

At Spectra Watermakers, we create products that make life aboard simple and easy, and 
we believe in saving you money, time, and power. With the push of a button you can have 

fresh water for drinking, cooking, showering, laundry, or washing down your boat. Our 
unique energy recovery pumps allow your watermaker to be quieter and more energy 

efficient than anything else on the market as well as making regular membrane replacement 
a thing of the past.  Over 20 years of experience has led us to build a trained worldwide 

service network, so that you can can travel knowing fresh water is always at hand. 

Efficiency, Reliability 
and Control

Photo Credit: S/V Zingaro
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An online gathering place 
Oceannavigator.com is the online 
gathering place for knowledgeable, 
affluent blue water voyagers. 

Choose your digital audience
Oceannavigator.com gives advertisers 
new and exciting ways to reach either 
a broad or targeted audience - you 
choose.

Website advertising
With Oceannavigator.com you can 
reach a broad audience with run-of-
site ads or target an audience in one 
of these sections of the site:

iHomepage 

iOcean Voyaging  

iOffshore Sailing

iOcean Racing

iNavigation

iWeather

iCruising Tips

iVoyaging Under Power

 
Dedicated email blast
Advertisers’ own content sent to entire 
Ocean Navigator email newsletter 
subscriber list. (Ask your sales rep to 
see some examples.)

Email newsletter ads
Email newsletter advertising provides 
an opportunity to reach 14,932 Ocean 
Navigator email newsletter subscribers. 
(Choose leaderboard and/or vertical 
banner)

Website advertising rates
Leaderboard+Medium Rectangle	 $750
Leaderboard (728x90px)	 $500 
Half Page (300x600px)	 $500
Medium Rectangle (300x250)	 $500

Email newsletter rates
Leaderboard+Vertical Banner	 $1,200
Leaderboard (600x90px)	 $800 
Vertical Banner (120x240px)	 $600
Dedicated Email Blast	 $2,250

Ocean Navigator print advertisers are eligible 

for discounts on digital ad purchases.

Website Advertising Dedicated Email Blast

File type: gif, jpg, rich media  Size: 40KB
Dedicated email: supply content as html (600px 
wide) or provide copy and art for Navigator to create.
Max Animation Loops: 3 loops or 15 sec

728 x 90 
LeaderboardN

N

N

300 x 250
Medium 
rectangle

300 x 600 
Half Page

2022 Website and Email Newsletter Advertising

Voyaging Tips, Marine Electronics, 
Seamanship & Nav, Weather,  
Electronic Charting

120 x 240 
Vertical
Banner

N

600 x 90 
Leaderboard

N
Email Newsletters

West Coast US & Canada/Midwest, Gulf Coast US & International: sue@maritimepublishing.com | 207-838-0401     East Coast US & Canada/ Midwest, Gulf Coast US & International: charlie@maritimepublishing.com | 207-939-1929



Ocean Voyager is coveted by offshore cruis-
ers for its essential information about voyage 
preparation, skills and equipment for safe and 
enjoyable cruises. Readers keep and refer to 
their copies all year long—it’s their cruising 
primer, full of ideas, tips and authoritative 
information.

Access: Ocean Voyager gives Advertisers  
unmatched access to active sailors.

Events: In addition to reaching all Ocean Navi-
gator subscribers, Ocean Voyager is included 
in the “Skipper’s Package” at major racing 
events.

Boat Shows: Ocean Voyager is distributed at 
many North American events: Yacht Manu-
facturer Sponsored Rendezvous, Boat Shows, 
Offshore Races, Regattas and all Trawler Fests. 
See Reader Profile for comprehensive list.

Ocean Voyager is an ideal way to make your 
campaign in Ocean Navigator work harder 
with repeat exposure to your best prospects 
and customers—be sure to include this high-
impact reader favorite in your marketing 
schedule.

2022 Annual Issue - Ocean Voyager
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Barbara and Jim Cole started 
sailing in Utah’s Great Salt 
Lake on a 16-foot Hobie 

Cat. A vacation trip to the Sea of 
Cortez with the Hobie Cat brought 
out yearnings for bigger experiences. 
They bought a 23-foot Hunter and 
kept it in a marina on Antelope 
Island in the middle of Great Salt 
Lake. They moved to Seattle and 
the next year was dedicated to a 
search for a suitable blue water 
boat. After classes, boat shows, and 
crawling through a broad spectrum 
of boats, they bought a Hallberg 
Rassy 36 in 1999. 

After sailing and exploring the 
Puget Sound area of Seattle and 
western British Columbia for six 
years, they made a trip up the Inside 
Passage from Seattle to Glacier 
Bay, Alaska and back in 2005. 
In 2008, an opportunity to move 
to Australia presented itself. They 
made a counteroffer of a leave of 
absence to sail to Australia and 

Voyaging
Skills

crossed our first ocean, we 
learned how to mend sails, fix 
leaks, repair the engine and 
alternator, fix the water maker, 
solve battery problems, cope 
with contaminated fuel, admin-
ister remote first aid, trouble-
shoot computer and navigation 
problems, and much more. In 
addition to building their skills, 
cruisers must anticipate and 
stow aboard spare parts, fluids, 
tools, materials, medicines, and 
advanced first aid supplies that 
might be needed on passage 
or in a remote anchorage. It is 
important also to carry refer-
ence materials to help along the 
way. Voyagers must know their 
boat and its gear very well. They 
should be able to find switches, 
lines, seacocks, safety gear, etc. 
at a moment’s notice and in the 
dark. They need to be able to 
survey their boat every day to 
identify and fix any potential 
problems before they fail and 
cause serious problems. 

Navigation skills: Cruisers 
must be competent navigators. 
The ability to plan and safely 
execute passages and coastal 
transits is fundamental. Voyag-
ers must know how to read and 

integrate navigation information 
from pilots, paper charts, and 
chartplotters, or tablets, satellite 
images, and more. They need 
to understand the accuracy and 
limitations of the information 
from various sources and how to 
use it to maneuver their vessel 
safely. The ability to gather and 
interpret weather patterns from 
reference materials, observa-
tions, electronic reports, model-
ing results, and texts prior to 
and during a voyage is essential.

Planning skills: Pleasant and 
safe cruising relies on a skip-
per and crew that can gather 
essential information and com-
petently plan what is needed to 
be self-reliant far from assistance 
from others. 

Flexibility and adaptability: 
Successful voyagers and world 
cruisers can readily adapt to life 
in vastly different places, inter-
act in a positive manner with 
people of diverse cultures, com-
municate effectively with people 
who speak languages they do not 
understand, and enjoy unaccus-
tomed food. Flexibility is needed 
for voyagers to cope with gear 
failures, unexpected weather, 
and inevitable changed plans. 

ON: What is your planning 
routine prior to a voy-

age? 

B&JC: We are always 
planning and 

thinking ahead. We generally 
have a big picture idea of our 
cruising plans for the next few 
years ahead. We research the 
attractions and disadvantages of 
options before deciding on one 
route or country versus another. 
We seek beautiful anchorages, 
gorgeous landscapes, vibrant, 
healthy landside and underwater 
ecosystems, and cultural experi-
ences. We usually have a list of 
places and experiences in a region 
that we do not want to miss and 
then plan our cruising around 
them. We also stay open to spon-
taneous experiences and surprises. 

We talk to other cruisers both 
in person and online. We read 
pertinent blogs of people who 
have travelled in areas we are 
considering. We find various voy-
aging and cruising 
Facebook groups to 
be valuable sources 
of information. 
We learn about 
the experiences of 
others but do not 
let negative reports 
of a place carry too 
much weight. We 
have enormously 
enjoyed places that 
many other cruis-
ers have avoided, 
such as Papua New 
Guinea.

After we decide 
which route and 
countries to cruise, 
we dive into 
detailed planning. We consult 
reference books: Jimmy Cornell, 
Cruising Guides, Lonely Planet 
Guides, etc. We pour over Jimmy 
Cornell’s Ocean Atlas as we 
decide our schedules for ocean 
crossings. We identify periods of 
time when hurricanes, cyclones, 
and typhoons are likely and gen-
erally rule out passages during 
those times. We also generally do 
not visit regions when they are 
vulnerable to such weather pat-

• Anchoring in a Crosswind 

• Voyaging under COVID

• Hiring a yacht agent
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work after arrival. They spent five 
months traveling from Seattle to 
Port Stephens, Australia with stops 
in Hawaii, Palmyra, Kanton Island 
Kiribati, Wallis Island, Fiji, Vanu-
atu, New Caledonia, and Australia. 

After seven years, the Coles 
departed Australia in 2016 aboard 
their HR36. They cruised in the 
Solomon Islands, Papua New Guin-
ea, Palau, Indonesia, Timor Leste, 
Singapore, and Malaysia before 
hauling the boat out for a major refit 
in Pangkor Marina, Malaysia. 

In 2019 and 2020, they com-
pleted a passage from SE Asia to the 
Med, including stops in Malaysia, 
Thailand, Sri Lanka, India, Dji-
bouti, Eritrea, Sudan, Egypt, and 
Cyprus. As they transited through 
the Red Sea in 2020, international 
borders closed due to the pandemic. 
After 78 days “stranded at sea,” 
they cleared into Cyprus, where 
they are currently living aboard in 
Limassol. 

OV: What are the top skills 
voyagers need to know?

B&JC: Sailing skills: 
Ocean voyaging 

and world cruising on a sailboat 
require so much more than being 
a skilled sailor. It is important 
to know how to sail. Sometimes 
being able to sail as fast as pos-
sible may help you avoid a bad 
weather system, but generally it 
is more important to know how 
to safely sail in rough weather or 
calms than to be a skilled racer. 
Cruisers are usually much more 
cautious than racing sailors in 
the open ocean because they are 
short-handed, and breaking gear is 
dangerous and expensive. 

Self-reliance: Cruisers must 
build their capacity to take care 
of their boat’s systems and them-
selves. In the beginning, we took 
many cruising-related classes 
and practiced a lot. Before we 

Left, the Cole’s 
Halberg Rassy 
36, Complex-
ity, at the 
dock in Limas-
sol, Cyprus.
Above, Jim in 
the cockpit in 
Thailand.

Jim and Barbara 
Cole. 

The voyaging  

benefits of 

prior planning
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A cruising 
cat with 

kids

Matt and Jennifer TenEick 
and their sons Conrad 
and Mark voyage aboard 

their 1992 Privilege 482 catamaran, 
Perry. Both Matt and Jennifer grew 
up in the Chicago area, learning 
to sail on Lake Michigan. The two 
followed similar career paths, each 
starting in law and then switching 
to the tech industry. Since they both 
love to travel, the idea of cruising the 
world on a boat began to take shape 
for them. It started out as a five-year 
plan to be in a position to buy a boat 
and leave. But, in the end — due to 
careers, kids, economic implosions, 

and a million other small things — 
the departure date stretched further 
and further. Ultimately, it became a 
10+ year “plan” before they finally 
quit their jobs in 2012, sold their 
house and almost everything in it, 
and bought their boat, Perry. Going 
on nine years of full-time cruising 
later, they currently find themselves 
in the Maldives, after having spent 
a “pause” year stuck in Galle, Sri 
Lanka, due to COVID.

OV: How do you approach the 
subject of safety? Has your 

experience sailing offshore affected 
your thinking on safety?

M&JT: Wow. That’s such 
a simple question 

but is so broad and has so many 
complexities depending on what 
level of detail you drill down to. 
Safety for us is not really a separate 
subject but one that really overlays 
almost all of our decisions with 
regards to cruising. At a high level, 
safety concerns helped formulate 
our decisions on what boat to buy 
and how to outfit it. It also drives 
our decisions on long-term route 
planning as far as what areas to be 
in during what seasons. At a mid-
level of granularity, safety concerns 
impact our decisions on which 
specific weather windows to take, 
what repairs take precedence over 
others, and how to stock the boat 

with appropriate spares and medi-
cal supplies. At a very detailed 
level, safety impacts how we run 
the boat on a day-to-day basis and 
derive rules such as never being on 
the foredeck without an observer 
present, or what our reefing strate-
gies are, or when to tack, or where 
to anchor. 

Of course, safety is always a 
trade-off with other important 
considerations as well. To provide 
a concrete example, we, in part, 
used safety to justify the extra 
expense of purchasing a catama-
ran that had, among other aspects, 
two engines. Having a vessel with 
an “extra engine” allowed us to 
continue to function when we 
hit a huge log in West Papua, 
Indonesia, that bent our strut 
and knocked one engine off its 
mounts. We were in the middle of 
nowhere from a major boat repair 
standpoint but were able to safely 
make the several-hundred-mile 
trip to Darwin in Australia to 

make repairs. 
Part of our “approach” to safety 

is probably driven by our previ-
ous work life. Both Jen and I are 
attorneys by training, and we then 
worked in IT project management. 
Both fields tend to train you to 
always consider “worst case sce-
narios” and ways to mitigate risk. 
So the ability to move forward on 
any task while keeping in mind 
the possible bad outcomes is just 
the way we’re used to running 
our lives. That makes us sound 
really fun at parties, doesn’t it? Of 
course, knowing what the “worst 
case scenario” can be is a bit of a 
challenge and one of the reasons 
we’re always trying to expand our 
knowledge and understanding of 
how situations can devolve from 
mere inconvenience into major 
catastrophes. 

Before sailing, we enjoyed wil-
derness backpacking and dabbled 
a bit into mountain climbing, 
taking a week-long course that 
laid out the barest basics of moun-
taineering and staying safe in an 
alpine environment. The course 
had some reading prerequisites, 
among which were “as many as 
you can read” of “Accidents in 
North American Mountaineer-
ing,” the annual book published 
by the American Alpine Club 
that documents and analyzes the 

hundred or so accidents that occur 
each year. The rationale was that 
the more examples you had to 
draw on about how circumstances 
evolve and can go downhill, the 
better prepared you will be to 
identify a dangerous situation in 
your own adventures. It’s a great 
rationale that carries over into the 
sailing world and one that drives 
people (us included) to understand 
just how a boat was abandoned 
or a life was lost, even though it 
sometimes feels like gawking at a 
car crash. We want to know the 
details not out of morbid curiosity, 
but so we can avoid becoming our 
own worst-case scenario. 

Jen also has her private pilot’s 
license, and when she was flying 
would have that same curiosity 
about how air accidents came 
about. The psychology behind 
some of the pilot errors can be 
really interesting and there are 
sailing parallels in how you can 
get disoriented at night or in low 
visibility. The sailing world would 
probably benefit from a similar 
roundup of sailing accidents each 
year. Hey, ON, I’ve got an idea for 
you....

Offshore sailing just drives 
home the importance of taking 
safety seriously. There are plenty of 
times when we are the only people 
around for hundreds of miles, and 

•  Winds Driving Waves

• On-Board Medic

•  Safety answers from 
an expert 
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Offshore
Safety

there is no one else to depend on 
if something goes sideways. It’s 
at those times (and planning for 
those times) that really makes us 
take safety seriously.

OV: How does voyaging with 
children affect your safety 

planning? 

M&JT: When we first 
started cruising, the 

kids were only four and five years 
old. We purposely decided not to 
sail off until they were old enough 
where we could at least hold a 
semblance of a conversation with 
them and be able to tell them “do 
this” or “don’t do this” to certain 
things and have them (sort of) 
understand. We didn’t need net-
ting or car seats to confine them. 
Our decision to voyage with 
young children helped shaped 
our decision process for selecting 
a boat. We really liked the fact 
that our boat has a well-defined 
cockpit area (as opposed to the 
more modern “open stern” style in 
fashion now) that made it easier 
to “confine” the kids and set easy 
limits on where they were allowed 
to be. As the kids have gotten 
older and more knowledgeable 

Below, the 
TenEick’s 

Privilege 482 cat 
Perry crosses 

Fakarava Atoll in 
the Tuamotus. 

Right, Perry in a 
tight anchorage 

in Raja Ampat 
Indonesia.
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Matt and Jen-
nifer TenEick 
with their sons 
Conrad and 
Mark. 

Ocean Voyager Event Distribution:
Seven Seas Cruising Association – all 1500 members get access to Ocean Voyager

Trawler Fests – around the country

Pacific Cup – over 5,000 current and past racers

Transpac Race – over 5,000 current and past participants

San Diego – Puerto Vallarta Race – issues in every skipper’s bag.

Cruise Underway to Baja Rally (CUBAR) – issues in every skipper’s bag

Additional Sponsorships added every month. 
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